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What is the Code?
 The Code is a set of 

recommendations from the 
World Health Organization 
to regulate the marketing of 
breastmilk substitutes, 
feeding bottles, and artificial 
nipples

 The Code was formulated in 
response to the realization 
that poor infant feeding 
practices were negatively 
affecting the growth, health 
and development of children, 
and were a major cause of 
morbidity and mortality in 
infants and young children.COPYRIGHTED



What is the Code?
 The Code aims to contribute 

"to the provision of safe and 
adequate nutrition for infants, 
by the protection and 
promotion of breastfeeding, 
and by ensuring the proper use 
of breastmilk substitutes, when 
these are necessary, on the 
basis of adequate information 
and through appropriate 
marketing and distribution" 
(Article 1).

 The Code advocates that 
babies be breastfed. 

 If babies are not breastfed, the 
Code says that they be fed 
safely on the best available 
nutritional alternative.  
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What is the Code?
 The Code refers to marketing practices of 

manufacturers and distributors, not the use of the 
product
 We know that bottles and formula are sometimes 

necessary

 A tool to reduce deceptive and unethical marketing of 
products covered under the Code

 Such marketing may induce mothers to avoid or 
abandon breastfeeding and may convince mothers and 
healthcare providers that breastmilk and formula are 
equivalent
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Deceptive marketing example

 This ingredient is not 
derived from human 
milk

 It is fermented from a 
non-pathologic strain of 
E coli 

“Discover the first and only formula with 
2’-FL Human Milk Oligosaccharide, an 
immune-nourishing prebiotic 
previously only found* in breast milk.”
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The Code has 11 articles and 17 resolutions
1. Aim - The Code aims to protect and promote 

breastfeeding by ensuring appropriate marketing and 
distribution of breastmilk substitutes. 

2. Scope - The Code applies to breastmilk substitutes, when 
marketed or otherwise represented as a partial or total 
replacement for breastmilk. These breastmilk substitutes 
can include food and beverages such as: 

• infant formula 
• other milk products 
• cereals for infants 
• vegetable mixes 
• baby teas and juices 
• follow-up milks. 
The Code also includes feeding bottles and artificial nipples
3. Advertising - No advertising of above products to the 

public. 
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The Code
4. Samples - No free samples 

to mothers, their families 
or health workers. 

5. Health care facilities - No 
promotion of products, i.e. 
no product displays, 
posters or distribution of 
promotional materials. No 
use of mothercraft nurses 
or similar company-paid 
personnel.

6. Health workers - No gifts 
or samples to health 
workers. Product 
information must be 
factual and scientific.
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The Code
7. Supplies - No free or low-

cost supplies of breastmilk 
substitutes to any part of the 
health care system. 

8. Information - Information 
and educational materials 
must explain the benefits of 
breastfeeding, the health 
hazards associated with 
bottle feeding, and the costs 
of using infant formula. 
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The Code
9. Labels - Product labels 

must clearly state the 
superiority of breastfeeding, 
the need for the advice of a 
health worker and a warning 
about health hazards. No 
pictures of infants, or other 
pictures or text idealizing 
the use of infant formula. 

10. Unsuitable products, 
such as sweetened 
condensed milk, should 
not be promoted for 
babies. All products 
should be of a high quality
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Breast Pumps
 Breast pumps are not a product covered within the 

scope of the Code

 Collection and storage containers are not products 
covered under the scope of the Code
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What are Code Violations? 

 free samples and 
supplies

 free formula to hospitals, 
pediatric offices, mailed 
to mothers through 
formula clubs, starter 
packs, discharge gifts

 formula contracts that 
bind hospitals to give out 
formula discharge packs
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Hospital enticements

 Mead Johnson 
purchased 500 licenses 
for this product and 
offered them for free to 
hospitals if they would 
NOT become Baby 
Friendly
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Posters, Calendars, Displays
 Code articles 6.2, 6.3, 4.3

 posters, calendars, clocks, stickers, weight charts, teaching 
flip charts, measuring tapes
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Gifts to Health Workers
 Code Articles 7.3, 6.3, 6.2

 using gifts as inducements to promote products
 one year free formula to nurses and physicians, trinkets like 

pens, mugs, note pads, growth charts

 bigger trinkets like Club Med membership, ski trips, tickets to 
sporting events, food, cash to hospitals, continuing education 
programs
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Samples and Gifts to Mothers
 Code Articles 5.2, 5.4

 discharge packs, starter 
packs, literature, videos, 
coupons, clubs, contests, 
logo laden baby products 
such as bibs, diaper bags, 
toys
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Sponsorship
 Resolution 49.15

 acceptance of inappropriate funding may 
influence the objectivity of training in infant 
and child health

 assure that financial support for professionals 
does not create conflicts of interest

 financial assistance from the infant feeding 
industry may interfere with professional’s 
unequivocal support of breastfeeding
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Feeding Bottles and artificial nipples
 Code Articles 2,4,5,6,7,9 

promotion to the general 
public

 idealizes bottle-
feeding

 markets the concept 
of equivalency
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“Mimics natural feeding behavior”
“Breastfeeding must be well established 
before introducing Calma”COPYRIGHTED



Marketing through sampling
 Old and effective 

marketing tactic

 Likelihood of 
consumers purchasing 
product following 
receipt of free sample 
is 20%-90%

 Creates brand loyalty 
and positive brand 
image

 Samples sent directly 
to mothers’ homes

Benjamin Babbitt--mid 
1800s soap 
manufacturer engages 
in sampling
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Formula discharge bag is product 
sampling, not gift-giving

 Hospitals have been giving 
out formula samples since 
the 1930s

 Viewed as an endorsement 
from the healthcare provider 
rather than an 
advertisement

 Defined by HIPAA as a form 
of marketing

 Creates a market where none 
existed before
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Creating a salesforce in disguise
 Sponsorship, funding, 

supplies, services to 
hospitals and healthcare 
providers influence 
medical care patterns

 Results in distortion, 
accuracy, completeness 
& balance of information 
presented to mothers
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Formula Company’s 
View of Nurses

An old Ross employee manual 
states,… “Never underestimate 
the role of nurses. If they are 
sold and serviced properly, they 
can be strong allies. A nurse 
who supports Ross is like 
another salesman.”
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Outcome of gifting
 Since clinical 

judgments can be 
biased by small gifts, 
recruiting physicians 
and nurses to 
distribute formula 
gifts to new mothers 
could conflict with a 
provider’s ethical 
duty to the patient as 
well as the 
discipline’s scope of 
practice

 Education offerings, 
pens, mugs and 
trinkets given to 
healthcare providers 
undermine 
professional 
objectivity

 Designed to cause 
hospitals and 
healthcare workers to 
look kindly upon 
infant formula 
products and disrupt 
the unconditional 
support of 
breastfeeding 

COPYRIGHTED



J Hum Lact. 2014 Feb;30(1):73-9. 
Hospital discharge bags and breastfeeding at 6 months: data from the infant feeding 
practices study II.
Sadacharan R1, Grossman X, Matlak S, Merewood A.

 The vast majority of new mothers received formula 
sample packs at discharge, and this was associated 
with reduced exclusive breastfeeding at 10 weeks and 6 
months. 

 Bags containing breastfeeding supplies or no bag at all 
were positively associated with exclusive breastfeeding 
at 10 weeks and 6 months
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American Academy 
of Pediatrics 
promotion of 
formula

Advocates for breastfeeding but 
promotes formula by 
distributing commercial bags 
causing confusion in mothers
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Gifts have strings attached
• Distorts informed consent
• Prioritizes financial issues 

above patient care
• Challenges ethics of 

where professional duties 
lie

• Exploits patients’ fears of 

inadequacy
• Implies medical 

endorsement of formula
• Hospitals as a marketing 

arm for formula 
companies
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The Code is part of the 
foundation of BFHI

 GUIDELINE: The facility will demonstrate its 
compliance with the International Code of 
Marketing of Breast-milk Substitutes by

 refusing to accept supplies of breast milk 
substitutes and feeding supplies at no cost or 
below fair market cost

 protecting new parents from influence of vendors 
of such items

 practicing in accordance with its vendor/ethics 
policy regarding appropriate interaction between 
vendors of such items and facility staff

 educating staff members about the Code and its 
role in ethical health care practices. 
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Why?
 Acceptance of funding or other incentives creates a 

sense of obligation and loyalty to the company in 
question. 

 Invokes the concept of reciprocity

 Have a moral obligation to protect patients from 
inappropriate promotion of BMS and from resulting 
competing interests in healthcare settings.

 Hospitals have a moral obligation to respect and 
protect women's and children's rights to be free from 
all forms of inappropriate marketing practices.
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Why purchase formula?

 Maternity unit is only unit in 
hospital that receives free 
food for its patients

 Food is part of the room and 
board charge

 Free formula has only one 
reason—to market that brand 
to new mothers

 Nurses’ job description does 
not include marketing pricey 
products to vulnerable 
patients

 Formula manufacturers know 
that the brand of formula 
mothers are given in the 
hospital is the one they are 
most likely to continue to use 
through the first year or 
longer.

 The distribution of materials 
such as free samples, 
pamphlets, notepads, growth 
charts, or gifts that bear logos 
from companies marketing 
infant formula implicitly 
endorses formula feeding
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Remove formula marketing from 
your health care setting
 Eliminate formula 

company discharge bags 
from maternity units

 Ask physicians to avoid 
giving out formula 
company materials in their 
offices

 Remove all formula 
materials from clinics

 Ask ultrasound offices to 
avoid distributing formula 
company gifts

 Avoid handing out formula 
company educational 
materials

 Do not attend educational 
offerings sponsored by 
formula companies

 Do not accept gifts from 
formula salespeople

 Have a contest to see how 
many formula company 
items are present in your 
facility
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Avoid distributing materials from 
Code violating companies
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Rewards companies for poor 
corporate behavior
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The free stuff is not free

 Who pays for the free stuff?
 MOTHERS PAY FOR THE 

“FREE” STUFF
 Mothers are targeted and 

marketed to heavily 
throughout pregnancy, in the 
hospital, and through the 
first year and beyond

 Marketing efforts drive up the 
cost of formula

 Many mothers cannot afford 
to pay for dinners for 
physicians and nurses

 Q: What will Enspire cost?
A: While prices are at the sole 
discretion of retailers, 
Enspire will have a suggested 
retail price of $39.99, which is 
approximately 50% more 
than Enfamil Infant and 
Gentlease. 

 The expense of the 
ingredients (due to their 
scarcity and the expertise 
needed to extract them from 
dairy sources) is driving the 
cost.

 Milk fat globule membrane
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Anticipating Resistance
 Anti-business

 Anti-choice

 Government regs are 
intrusive & unnecessary

 Makes women feel guilty

 Deprives poor women of 
gifts/elitist

 Formula is safe and 
healthy/millions raised 
on it with no problems
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Anticipating resistance
 We need to give out 

these bags

 Bag removal interferes 
with doctor/patient 
relationship

 The Code is outdated

 The Code is only for 
developing countries

 I am not influenced by 
advertising
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Well then, what can we give out?
 Non-proprietary materials

 Make your own discharge 
bag

 Pump kits

 Instructions for the use of 
a pump

 Coupons and products 
from Code compliant 
companies

 Contact information for 
community breastfeeding 
support

 Some hospitals do not give 
out any gifts

 Be creative
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Make Your Own Bag
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